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(E) Distinctive type style, and graph-
ic devices, such as shading or sidebars, 
when the disclosures are combined 
with other information. 

(ii) A covered person has not provided 
the disclosures in a meaningful form if 
the covered person merely states to the 
consumer that the required disclosures 
are available in printed material, but 
does not provide the printed material 
when required and does not orally dis-
close the information to the consumer 
when required. 

(iii) With respect to those disclosures 
made through electronic media for 
which paper or oral disclosures are not 
required, the disclosures are not mean-
ingfully provided if the consumer may 
bypass the visual text of the disclo-
sures before purchasing an insurance 
product or annuity. 

(7) Consumer acknowledgment. A cov-
ered person must obtain from the con-
sumer, at the time a consumer receives 
the disclosures required under para-
graphs (a) or (b) of this section, or at 
the time of the initial purchase by the 
consumer of an insurance product or 
annuity, a written acknowledgment by 
the consumer that the consumer re-
ceived the disclosures. A covered per-
son may permit a consumer to ac-
knowledge receipt of the disclosures 
electronically or in paper form. If the 
disclosures required under paragraphs 
(a) or (b) of this section are provided in 
connection with a transaction that is 
conducted by telephone, a covered per-
son must: 

(i) Obtain an oral acknowledgment of 
receipt of the disclosures and maintain 
sufficient documentation to show that 
the acknowledgment was given; and 

(ii) Make reasonable efforts to obtain 
a written acknowledgment from the 
consumer. 

(d) Advertisements and other pro-
motional material for insurance products 
or annuities. The disclosures described 
in paragraph (a) of this section are re-
quired in advertisements and pro-
motional material for insurance prod-
ucts or annuities unless the advertise-
ments and promotional materials are 
of a general nature describing or list-
ing the services or products offered by 

the bank or Federal savings associa-
tion. 

[65 FR 75839, Dec. 4, 2000, as amended at 79 
FR 28398, May 16, 2014] 

§ 14.50 Where insurance activities may 
take place. 

(a) General rule. A bank or Federal 
savings association must, to the extent 
practicable, keep the area where the 
bank or Federal savings association 
conducts transactions involving insur-
ance products or annuities physically 
segregated from areas where retail de-
posits are routinely accepted from the 
general public, identify the areas where 
insurance product or annuity sales ac-
tivities occur, and clearly delineate 
and distinguish those areas from the 
areas where the bank’s or Federal sav-
ings association’s retail deposit-taking 
activities occur. 

(b) Referrals. Any person who accepts 
deposits from the public in an area 
where such transactions are routinely 
conducted in the bank or Federal sav-
ings association may refer a consumer 
who seeks to purchase an insurance 
product or annuity to a qualified per-
son who sells that product only if the 
person making the referral receives no 
more than a one-time, nominal fee of a 
fixed dollar amount for each referral 
that does not depend on whether the 
referral results in a transaction. 

[65 FR 75839, Dec. 4, 2000, as amended at 79 
FR 28399, May 16, 2014] 

§ 14.60 Qualification and licensing re-
quirements for insurance sales per-
sonnel. 

A bank or Federal savings associa-
tion may not permit any person to sell 
or offer for sale any insurance product 
or annuity in any part of its office or 
on its behalf, unless the person is at all 
times appropriately qualified and li-
censed under applicable State insur-
ance licensing standards with regard to 
the specific products being sold or rec-
ommended. 

[65 FR 75839, Dec. 4, 2000, as amended at 79 
FR 28399, May 16, 2014] 

APPENDIX A TO PART 14—CONSUMER 
GRIEVANCE PROCESS 

Any consumer who believes that any bank, 
Federal savings association, or any other 
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